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Digital Marketing Excellence - Dave Chaffey 2022-07-22
Now in its sixth edition, the hugely popular Digital Marketing Excellence
is a practical guide to creating and executing integrated digital
marketing plans, combining established approaches to marketing
planning with the creative use of new digital models and digital tools.
Written by two highly experienced digital marketing consultants, the
book shows you how to: Draw up an outline integrated digital marketing
plan Evaluate and apply digital marketing principles and models
Integrate online and offline communications Implement customer-driven
digital marketing as part of digital transformation Reduce costly trial and
error Measure and enhance your digital marketing Learn best practices
for reaching and engaging your audiences using the key digital
marketing platforms. This new edition has been streamlined to
seamlessly integrate the latest developments in digital analytics, ethics
and privacy, Predictive Analytics, Machine Learning and Artificial
Intelligence. Including new international case studies and up-to-date
examples throughout, this book cuts through the jargon to show
marketers how to leverage data and digital technologies to their
advantage. Offering a highly structured and accessible guide to a critical
and far-reaching subject, Digital Marketing Excellence, 6th edition,
provides a vital reference point for all digital marketing students, and
managers involved in digital marketing strategy and implementation.
Online resources have been fully updated for the new edition and include
a new set of PowerPoint slides and a full test bank of questions and
exercises.
Social Commerce - Efraim Turban 2015-11-17
This is a multidisciplinary textbook on social commerce by leading
authors of e-commerce and e-marketing textbooks, with contributions by
several industry experts. It is effectively the first true textbook on this
topic and can be used in one of the following ways: Textbook for a
standalone elective course at the undergraduate or graduate levels
(including MBA and executive MBA programs) Supplementary text in
marketing, management or Information Systems disciplines Training
courses in industry Support resources for researchers and practitioners
in the fields of marketing, management and information management
The book examines the latest trends in e-commerce, including social
businesses, social networking, social collaboration, innovations and
mobility. Individual chapters cover tools and platforms for social
commerce; supporting theories and concepts; marketing
communications; customer engagement and metrics; social shopping;
social customer service and CRM contents; the social enterprise;
innovative applications; strategy and performance management; and
implementing social commerce systems. Each chapter also includes a
real-world example as an opening case; application cases and examples;
exhibits; a chapter summary; review questions and end-of-chapter
exercises. The book also includes a glossary and key terms, as well as
supplementary materials that include PowerPoint lecture notes, an
Instructor’s Manual, a test bank and five online tutorials.
MKTG 8 - Charles W. Lamb 2014-03-26
4LTPress solutions give students the option to choose the format that
best suits their learning preferences. This option is perfect for those
students who focus on the textbook as their main course resource.
Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Advances in Applied Economic Research - Nicholas Tsounis
2017-06-07
This proceedings volume aims to provide new research methods, theories
and applications from various areas of applied economic research.
Featuring papers from the 2016 International Conference on Applied
Economics (ICOAE) organized by the University of Nicosia and the
Western Macedonia University of Applied Sciences, this volume presents
cutting edge research from all areas of economic science that use
applied econometrics as the method of analysis. It also features country

specific studies with specific economic policy analyses and proposals.
Applied economics is a rapidly growing field of economics that combines
economic theory with econometrics to analyse economic problems of the
real world usually with economic policy interest. ICOAE is an annual
conference started in 2008 with the aim to bring together economists
from different fields of applied economic research in order to share
methods and ideas. The goal of the conference and the enclosed papers
is to allow for an exchange of experiences with different applied
econometric methods and to promote joint initiatives among wellestablished fields likemacro- and microeconomics, international
economics, finance, agricultural economics, health economics, education
economics, international trade theory and management and marketing
strategies. Featuring global contributions, this book will be of interest to
researchers, academics, professionals and policy makers in the field of
applied economics and econometrics.
Digital and Social Media Marketing - Nripendra P. Rana 2019-11-11
This book examines issues and implications of digital and social media
marketing for emerging markets. These markets necessitate substantial
adaptations of developed theories and approaches employed in the
Western world. The book investigates problems specific to emerging
markets, while identifying new theoretical constructs and practical
applications of digital marketing. It addresses topics such as electronic
word of mouth (eWOM), demographic differences in digital marketing,
mobile marketing, search engine advertising, among others. A radical
increase in both temporal and geographical reach is empowering
consumers to exert influence on brands, products, and services.
Information and Communication Technologies (ICTs) and digital media
are having a significant impact on the way people communicate and fulfil
their socio-economic, emotional and material needs. These technologies
are also being harnessed by businesses for various purposes including
distribution and selling of goods, retailing of consumer services,
customer relationship management, and influencing consumer behaviour
by employing digital marketing practices. This book considers this, as it
examines the practice and research related to digital and social media
marketing.
Big Data - Amandeep Singh 2022-09-06
Imagine being able to target an audience made up of highly qualified and
purchase-ready prospects and easily building them into loyal clients by
anticipating their needs and hence offering true value. This is the power
of big data for digital marketing. Big Data: A Roadmap for Successful
Digital Marketing explores recent trends in the use of big data to predict
consumer behavior, strategies to engage online customers, integration of
big data with other data sources, and its applications in social media
analytics, mobile marketing, search engine optimization and customer
relationship management. As the marketing world moves into a datafocused future, the success of marketing efforts will be wholly based on
attention to detail in data analysis and effectively acting on insights in
order to implement changes that will deliver improved results. This book
will help professionals succeed in their digital marketing efforts as well
as provide food for thought for students and researchers in the fields of
digital marketing, customer behavior and big data analytics.
MKTG - Charles W. Lamb 2017-01-27
4LTR Press solutions give students the option to choose the format that
best suits their learning preferences. This option is perfect for those
students who focus on the textbook as their main course resource.
Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Social Marketing to the Business Customer - Paul Gillin 2010-12-15
The first book devoted entirely to B2B social marketing B2B markets are
fundamentally different from consumer markets. Decisions are made on
value, not impulse. Buying cycles are complex, often with many
stakeholders involved. Relationships and support are critical. Bet-thebusiness decisions demand discipline, knowledge, and lots of
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information. This hands-on guide covers topics unique to this segment,
including cost justification, prospecting and lead generation, matching
tools to the sales funnel, building, B2B search engine optimization, social
media monitoring, social media policy development, long-term client
relationships, gaining stakeholder support, building a more transparent
organization, and what's coming next. Features plentiful examples, case
studies, and best practices Focuses on the channels that are most
effective for B2B marketers Builds on the authors' more than 30 years of
combined experience in the new media/social media space, as well as
two previous successful books Leverage the vast business-to-business
potential of Facebook, LinkedIn, Twitter, and many other social media
platforms today with Social Marketing to the Business Customer!
B2B Marketing - Uwe G. Seebacher 2021-05-03
This unique book comprehensively presents the current state of
knowledge, theoretical and practical alike, in the field of business-tobusiness (B2B) marketing. More than 30 of the best and most recognized
B2B marketers address the most relevant theoretical foundations,
concepts, tried and tested approaches and models from entrepreneurial
practice. Many of those concepts are published for the first time ever in
this book. The book not only builds on the existing classic literature for
industrial goods marketing but also – and much more importantly –
finally closes the gap towards the rapidly growing ecosystem of modern
B2B marketing terms, instruments, products, and topics. Technical terms
such as Account-Based Marketing, Buyer Journey, ChatBots, Content AI,
Marketing Automation, Marketing Canvas, Social Selling, Touchpoint
Sensitivity Analysis, and Predictive Intelligence are explained and
examined in detail, especially in terms of their applicability and
implementation. The book as a whole reflects the B2B marketing journey
so that the readers can directly connect the content to their own
experience and use the book as a guide in their day-to-day work for years
to come.
Customer Insight Strategies - Christine Bailey 2020-11-03
In a noisy, fast-paced marketing world, customer insight holds the key to
creating memorable, purpose-driven marketing. Customer Insight
Strategies outlines the critical role of customer insight and provides
techniques and strategies that will help marketers identify trends,
nurture leads and understand consumers - ultimately, empowering them
to grow profits. The strategies are explained in a straightforward, jargonfree manner, and can be applied to a huge range of marketing
challenges, regardless of time, budget or organizational size. Customer
Insight Strategies shows precisely how customer insights can be used to
build a mission with purpose. It discusses many of the core methods
through which customer insight can be gleaned, providing easy-to-follow
guidelines for applying them to everyday marketing practice. Covering
topics such as customer segments, marketing to personas and lead
generation, it contains global case studies from organizations including
Cisco, NTT, Refinitiv and The Co-op as well as interviews with leading
business professionals sharing their thoughts on using customer insights
to grow profits. Written by a highly respected thought-leader and
industry influencer, this book will help any professional create truly
powerful marketing.
Socialnomics - Erik Qualman 2012-11-06
The benchmark book on to the effects and implications of social media on
our daily lives, and how businesses can harness its power Socialnomics is
an essential book for anyone who wants to understand the implications of
social media on our daily lives and how businesses can tap the power of
social media to increase their sales, cut their marketing costs, and reach
consumers directly. In this revised and updated second edition, author
Erik Qualman presents new material based on meeting with 75 Fortune
1000 companies, 50 colleges and universities, and over 100 small
businesses & non-profits since the first edition. Qualman's materials have
been used from IBM to NASA to Harvard to local businesses. Lists the
top ten easy opportunities that companies and organization miss when it
comes to social media Describes where social media should reside in an
organization and the necessary building blocks for success Explains why
over 50 percent of companies still block social media to their employees
and why this is a detriment to success Shares proper training methods
for your ENTIRE organization on social media; not just the chosen few
Reviews the top companies, organizations and individuals using social
media, explaining what separates them from other companies and how to
replicate their success Social media can transform your business and
your relationship with consumers. Discover what social media can do for
you, and what you can do for others while using social media.
Marketing - Charles W. Lamb 2012-01-01
Engaging and thorough, MARKETING, 12th Edition shows students how

marketing principles affect their day-to-day lives, as well as their
significant influence on business decisions. Core topics include the social
marketing phenomenon, entrepreneurship, C.R.M., global perspectives,
and ethics, as well as in-depth discussions on key tools of the trade, such
as metrics and the marketing plan. Intriguing coverage of newsworthy
events clarifies the readings for students and gets them thinking about
their own decisions in the consumer marketplace. Loaded with helpful
learning features like detailed appendices, cases, vignettes, boxed
features, and videos, MARKETING, 12th Edition gives students countless
opportunities to develop and apply critical thinking skills while acquiring
the marketing knowledge essential in the business world. Important
Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Social Media Marketing: A Strategic Approach - Debra Zahay 2022-01-01
Learn to market effectively using social media with the unique emphasis
and best practices found only in SOCIAL MEDIA MARKETING: A
STRATEGIC APPROACH, 3E. You learn how to create a strong personal
brand that is invaluable at any stage of your career, as you master the
social media techniques detailed throughout this popular book. Insightful
discussions address both online and offline elements for creating a viable
personal branding strategy. Expanded coverage of consumer behavior
guides you in identifying with virtual communities and mastering visual
storytelling. This edition delves deeper into using content marketing,
while new chapters address managing today's digital marketing
organization and using paid advertising and social media influencers. A
step-by-step planning model leads you through creating an actual social
media marketing plan. You also learn how to incorporate important
branding strategies within your organization’s overall integrated
marketing communication approach. Important Notice: Media content
referenced within the product description or the product text may not be
available in the ebook version.
B2B Digital Marketing Strategy - Simon Hall 2020-08-13
B2B Digital Marketing Strategy is a decisive guide to the most recent
developments in the field. It gives readers an overview of the latest
frameworks and models, and shows how these can be used to overcome
the everyday challenges associated with account targeting, data
utilization, and digital campaign management. Intensely practical, B2B
Digital Marketing Strategy helps readers get to grips with some of the
more advanced and complex elements of B2B marketing. It expertly
explains how to incorporate the latest digital methodologies into critical
processes such as lead generation, customer retention and customer
experience personalization. Packed with global case studies and
examples, this book is an invaluable resource for any professional
operating in the B2B space.
Social Media Marketing: A Strategic Approach - Melissa Barker
2012-03-09
Social Media Marketing: A Strategic Approach promises to be the
seminal textbook in the field with its distinctive conceptual foundation
and practical approach to developing successful social media marketing
plans. A proven eight-step social media planning model provides students
with a cumulative learning experience, showing them how to construct
social media strategies that achieve desired marketing goals. These
marketing goals shape the development of tailored social media
strategies. Special attention is given to the most effective techniques for
identifying targeted marketing on the social web, with emphasis on the
creation of personas that represent the critical online market segments
for a company. Students discover how to put these well-defined personas
to work in selecting the optimal social media platforms for reaching an
organization's marketing goals. Students are taught rules of engagement
and social media ethics for behaving properly as marketers on the social
web. With these guidelines in mind, the most productive marketing
tactics for each type of major social media platform are examined in
depth. These platform-specific tactics, along with all the proceeding
material in the book, are brought together in the final chapter to create a
comprehensive social media marketing plan, with detailed explanations
and illustrations from a real world plan. Extensive consideration is given
to monitoring, evaluating, and tuning the implementation of social media
marketing initiatives. In addition, students are introduced to the most
useful quantitative and qualitative social media measurements, along
with various ways to estimate an organization's return on investment in
social media marketing activities. Important Notice: Media content
referenced within the product description or the product text may not be
available in the ebook version.
Analyzing and Securing Social Networks - Bhavani Thuraisingham
2016-04-06
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Analyzing and Securing Social Networks focuses on the two major
technologies that have been developed for online social networks
(OSNs): (i) data mining technologies for analyzing these networks and
extracting useful information such as location, demographics, and
sentiments of the participants of the network, and (ii) security and
privacy technologies that ensure the privacy of the participants of the
network as well as provide controlled access to the information posted
and exchanged by the participants. The authors explore security and
privacy issues for social media systems, analyze such systems, and
discuss prototypes they have developed for social media systems whose
data are represented using semantic web technologies. These
experimental systems have been developed at The University of Texas at
Dallas. The material in this book, together with the numerous references
listed in each chapter, have been used for a graduate-level course at The
University of Texas at Dallas on analyzing and securing social media.
Several experimental systems developed by graduate students are also
provided. The book is divided into nine main sections: (1) supporting
technologies, (2) basics of analyzing and securing social networks, (3)
the authors’ design and implementation of various social network
analytics tools, (4) privacy aspects of social networks, (5) access control
and inference control for social networks, (6) experimental systems
designed or developed by the authors on analyzing and securing social
networks, (7) social media application systems developed by the authors,
(8) secure social media systems developed by the authors, and (9) some
of the authors’ exploratory work and further directions.
-

clarity, usability, and speed, this book will help you supercharge
salesforce productivity—and company profits. You’ll Learn How To: •
Develop and refine rules that consistently lead to higher-quality leads •
Gain deeper insights into your customers and their buying processes •
Build sophisticated, accurate marketing databases • Identify the media
most likely to work for you • Execute highly effective campaigns • Drive
huge ROI improvements • Use BANT and other qualification criteria •
Apply new “nurturing” techniques to convert “duds” into “diamonds” •
Track results and quantify the business value of campaigns • Utilize best
practices content marketing and marketing automation • Integrate
continuous improvement into lead generation • Discover 10 trends that
will transform the way you prospect
Sales Force Management - Joseph F. Hair, Jr. 2020-09-16
The second edition of Sales Force Management prepares students for
professional success in the field. Focused on the areas of customer
loyalty, customer relationship management, and sales technology, this
practical resource integrates selling and sales management while
highlighting the importance of teamwork in any sales and marketing
organization. The text presents core concepts using a comprehensive
pedagogical framework—featuring real-world case studies, illustrative
examples, and innovative exercises designed to facilitate a deeper
understanding of sales management challenges and to develop stronger
sales management skills. Supported with a variety of essential ancillary
resources for instructors and students, Sales Force Management, 2nd
Edition includes digital multimedia PowerPoints for each chapter
equipped with voice-over recordings ideal for both distance and inperson learning. Additional assets include the instructor's manual,
computerized and printable test banks, and a student companion site
filled with glossaries, flash cards, crossword puzzles for reviewing key
terms, and more. Integrating theoretical, analytical, and pragmatic
approaches to sales management, the text offers balanced coverage of a
diverse range of sales concepts, issues, and activities. This fully-updated
edition addresses the responsibilities central to managing sales people
across multiple channels and through a variety of methods. Organized
into four parts, the text provides an overview of personal selling and
sales management, discusses planning, organizing, and developing the
sales force, examines managing and directing sales force activities, and
explains effective methods for controlling and evaluating sales force
performance.
Account-Based Marketing For Dummies - Sangram Vajre 2016-04-13
Grow your account list with an effective account-based marketing
strategy Buyers have changed the B2B marketing game. Account-Based
Marketing For Dummies is here to give you the tools to transform your
current approach to find, reach, and engage with your potential
customers on their terms to meet their ever-changing demands. Packed
with expert tips and step-by-step instructions, this book shows you how
to analyze current data to identify the accounts with the biggest ROI
opportunities and execute effective, account-specific techniques that get
results. This practical guide takes the intimidation out of account-based
marketing in today's highly digitized world. You'll be armed with the
knowledge you need to increase your reach in real time, giving you
greater exposure to other decision-makers and influencers within an
account. You'll discover how, through a combination of marketing
technology and online advertising, your messages can be displayed
where and when your customers already engage online. Align your sales
and marketing teams for greater success in your ABM efforts Analyze
data to identify key accounts Target your messages for real-time
interaction Integrate your campaign with marketing automation software
If you're a member of a sales or marketing team already using a CRM
tool who's looking to increase your reach, Account-Based Marketing For
Dummies has you covered! "Account-Based Marketing For Dummies
clears away the confusion surrounding this much-hyped topic. It offers
simple, direct explanations of what account-based marketing is, why it’s
important, and how to do it. Any business marketing professional will
benefit from a look at this book."- David Raab, Founder at Raab
Associates "If you're reading this book and just getting started with ABM,
welcome to the future of what b-to-b marketing can be: insight-led,
technology-enabled and, above all, customer focused. Our clients are
delighted with the business impact they deliver using account-based
marketing, and you will be, too." - Megan Heuer, Vice President and
Group Director, SiriusDecisions "Like a Hollywood agent, marketing's job
is to get sales the 'audition,' not the part. Account-based marketing is the
key to maximizing the number of the 'right' auditions for your sales team,
and Account-Based Marketing For Dummies explains how." - Joe
Chernov, VP of Marketing at InsightSquared "Ever-advancing marketing

Direct, Digital & Data-Driven Marketing - Lisa Spiller 2020-01-09
In this latest edition of her classic text, Lisa Spiller takes an insightful,
in-depth look at contemporary marketing concepts, tactics, and
techniques and the dynamic innovations that continue to drive and shape
this multi-faceted, multi-dimensional field. Direct, Digital, and DataDriven Marketing recognizes the growth of the various digital formats as
the newest interactive channels for conducting modern marketing. But it
does not overlook the traditional principles of direct marketing still
relevant today. This book examines the field both as it once was and as it
is evolving. With plenty of learning features online resources, the Fifth
Edition provides an engaging journey, which will leave any marketing
student with a thorough knowledge of how all kinds of businesses
manage regular communication with their customer base and target
demographic.
Content is Currency
- Jon Wuebben 2011-12-09
New strategies in SEO and SMM to help grow your business In the
digital age, content is no longer confined to the written page. It is spread
across web and mobile, taking the form of podcasts, webinars, widgets,
and blog posts. Powerful content tells the story of your product or
business, but it means nothing if it's not written well, optimized for
search and social media, and properly marketed. In Content is Currency,
content strategist Jon Wuebben explains the fine art of content
development by utilizing the latest Search Engine Optimization (SEO)
and Social Media Marketing (SMM) techniques, and provides you with
the tools and strategies you need to get your online content noticed. You
will learn: - What types of content best suit your specific business,
market, and industry - How key content tactics influence search engine
rankings and sales conversion - How to leverage social media to connect
with your target market - How to merge the many elements of your webs
presence. Don't lose your target audience to the millions of online search
results, or allow them to click away because your content doesn't
engage. Let Content is Currency teach you the techniques to get your
content onto the screens and into the minds of B2B and B2C viewers
everywhere.
Maximizing Lead Generation - Ruth P. Stevens 2011-07-05
The Hands-On, Up-to-the-Minute Guide to Generating Better-Qualified,
Quicker-to-Close B2B Leads! Lead generation is “Job One”: B2B
marketers’ single most important objective. Maximizing Lead Generation
brings together everything you need to know to do it right. Fast-paced
and 100% practical, it will help you achieve outstanding results in any
B2B marketplace—from enterprise technology to industrial equipment to
professional services. World-renowned expert Ruth P. Stevens helps you
bring science and systematization to all facets of lead generation,
building on process, best practices, continuous testing, and ongoing
improvement. You’ll learn how to maximize the value of tried-and-true
B2B tools and the newest social, web, and search technologies. Stevens
offers indispensable insights for the entire lead lifecycle, including
qualification, nurturing, measurement, and tracking. Organized for
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technology is enabling a new generation of sales and marketing
strategies to thrive, changing the playing field for companies of all sizes.
This modern wave of account-based marketing has tremendous potential
to improve your business, and Sangram Vajre is an insightful and
enthusiastic guide to show you how." - Scott Brinker, Author of Hacking
Marketing "Account-based marketing is shifting how businesses use
customer insights to capture more upmarket revenue. This book teaches
a new wave of data-driven marketers how to embrace an enlightened
quality-vs-quantity approach and execute a scalable ABM strategy that
delivers real results." - Sean Zinsmeister, Senior Director of Product
Marketing, Infer "The book may be titled '…for dummies', but ABM is
proving to be a smart approach for B2B marketers charged with
generating sales pipeline and acquiring and delighting customers. Use
this book to help you get started and advance your account-based
marketing strategies and tactics that will thrill your sales colleagues,
executive team and customers alike." Scott Vaughan, CMO, Integrate
B2B eCommerce - Gerrit Heinemann 2022-12-13
This textbook covers the basics of business-to-business (B2B)
eCommerce, where similar principles of customer targeting can be
observed as in B2C eCommerce. Gerrit Heinemann highlights the
specifics and business models of B2B eCommerce, analyzes the digital
challenges and shows the consequences and opportunities for online
sales in B2B. Recognised best-practice examples illustrate how
successful B2B eCommerce can work and which risks have to be
considered.
EBOOK: Business to Business Marketing - BIEMANS, WIM 2010-03-16
EBOOK: Business to Business Marketing
Innovative B2B Marketing
- Simon Hall 2022-08-03
Navigate the B2B marketing sphere with this fully updated guide on how
to better understand new customer habits, the digital era and how to
shift away from outdated traditional practices. Innovative B2B Marketing
is an essential guide for marketers looking for the latest approaches,
models and solutions for B2B marketing. Written by one of the leading
voices in the B2B marketing sphere who works with the Chartered
Institute of Marketing (CIM) and other major associations, this book
features real-life examples from a diverse range of sectors including
marine, information technology and pharmaceutical, plus topical
discussion points and challenges from key B2B marketing forums and
associations. Now fully updated, the second edition of Innovative B2B
Marketing features new chapters on customer attrition, B2B partnership
marketing and lead nurturing, as well as further content on influencer
marketing and the behaviours of millennial customers. It is accompanied
by online resources which consist of case studies, web links to insightful
videos and articles, and presentation slides with practical models and
templates.
Research Anthology on Social Media Advertising and Building
Consumer Relationships - Management Association, Information
Resources 2022-05-13
Social media has become a key tool that businesses must utilize in all
areas of their practices to build relationships with their customer base
and promote their products. This technology is no longer optional as
those who do not take advantage of the many benefits it offers continue
to struggle with outdated practices. In order for businesses to flourish,
further study on the advantages social media provides in the areas of
marketing and developing consumer relationships is required. The
Research Anthology on Social Media Advertising and Building Consumer
Relationships considers best practices and strategies of utilizing social
media successfully throughout various business fields to promote
products, build relationships, and maintain relevancy. This book also
discusses common pitfalls and challenges companies face as they
attempt to create a name for themselves in the online world. Covering
topics such as marketing, human aspects of business, and branding, this
major reference work is crucial for managers, business owners,
entrepreneurs, researchers, scholars, academicians, practitioners,
instructors, and students.
AI - The new intelligence in sales - Livia Rainsberger 2022-09-26
This book offers sales managers a quick overview of the possible
applications of artificial intelligence in sales and explains basic
functionalities. What is behind terms such as Sales Automation, Sales AI
Analytics, Sales Enablement, Conversational AI, Lead Intelligence,
Dynamic Pricing, Sales Management Intelligence and many more? Where
is the concrete potential for sales organizations? And how will AI change
the work in sales? The author presents the AI tools available on the
market today and their application and describes the advantages and
disadvantages as well as the limits and possibilities using clear examples.

Executives in marketing and sales as well as entrepreneurs and
managing directors, especially in medium-sized companies, will receive
answers to the most important questions and additionally concrete
recommendations for action for the implementation in their own
companies.
Advertising, Promotion, and other aspects of Integrated
Marketing Communications - J. Craig Andrews 2017-06-08
Readers explore all aspects of marketing communications, from timehonored methods to the newest developments in the field with the
market-leading ADVERTISING, PROMOTION, AND OTHER ASPECTS OF
INTEGRATED MARKETING COMMUNICATIONS, 10E. Comprehensive
treatment of the fundamentals focuses on advertising and promotion,
including planning, branding, consumer behavior, media buying, public
relations, packaging, POP communications, and personal selling.
Emerging topics get special attention as readers study today’s popularity
of apps, social media outlets, online and digital practices, and viral
communications, as well as their impact on traditional marketing.
Revisions to this most current IMC book on the market address mustknow changes to environmental, regulatory, and ethical issues; marcom
insights; place-based applications; privacy; global marketing; and, of
course, memorable advertising campaigns. Important Notice: Media
content referenced within the product description or the product text
may not be available in the ebook version.
Electronic Commerce 2018 - Efraim Turban 2017-10-12
This new Edition of Electronic Commerce is a complete update of the
leading graduate level/advanced undergraduate level textbook on the
subject. Electronic commerce (EC) describes the manner in which
transactions take place over electronic networks, mostly the Internet. It
is the process of electronically buying and selling goods, services, and
information. Certain EC applications, such as buying and selling stocks
and airline tickets online, are reaching maturity, some even exceeding
non-Internet trades. However, EC is not just about buying and selling; it
also is about electronically communicating, collaborating, and
discovering information. It is about e-learning, e-government, social
networks, and much more. EC is having an impact on a significant
portion of the world, affecting businesses, professions, trade, and of
course, people. The most important developments in EC since 2014 are
the continuous phenomenal growth of social networks, especially
Facebook , LinkedIn and Instagram, and the trend toward conducting EC
with mobile devices. Other major developments are the expansion of EC
globally, especially in China where you can find the world's largest EC
company. Much attention is lately being given to smart commerce and
the use of AI-based analytics and big data to enhance the field. Finally,
some emerging EC business models are changing industries (e.g., the
shared economy models of Uber and Airbnb). The 2018 (9th) edition,
brings forth the latest trends in e-commerce, including smart commerce,
social commerce, social collaboration, shared economy, innovations, and
mobility.
Maximizing Lead Generation - Ruth P. Stevens 2011-07-05
The Hands-On, Up-to-the-Minute Guide to Generating Better-Qualified,
Quicker-to-Close B2B Leads! Lead generation is “Job One”: B2B
marketers' single most important objective. Maximizing Lead Generation
brings together everything you need to know to do it right. Fast-paced
and 100% practical, it will help you achieve outstanding results in any
B2B marketplace—from enterprise technology to industrial equipment to
professional services. World-renowned expert Ruth P. Stevens helps you
bring science and systematization to all facets of lead generation,
building on process, best practices, continuous testing, and ongoing
improvement. You'll learn how to maximize the value of tried-and-true
B2B tools and the newest social, web, and search technologies. Stevens
offers indispensable insights for the entire lead lifecycle, including
qualification, nurturing, measurement, and tracking. Organized for
clarity, usability, and speed, this book will help you supercharge
salesforce productivity—and company profits. You'll Learn How To: •
Develop and refine rules that consistently lead to higher-quality leads •
Gain deeper insights into your customers and their buying processes •
Build sophisticated, accurate marketing databases • Identify the media
most likely to work for you • Execute highly effective campaigns • Drive
huge ROI improvements • Use BANT and other qualification criteria •
Apply new “nurturing” techniques to convert “duds” into “diamonds” •
Track results and quantify the business value of campaigns • Utilize best
practices content marketing and marketing automation • Integrate
continuous improvement into lead generation • Discover 10 trends that
will transform the way you prospect
Purchasing & Supply Chain Management - Robert M. Monczka
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Gain a thorough understanding of today's supply management process
from a managerial perspective with the current, complete coverage
found in Monczka/Handfield/Giunipero/Patterson's PURCHASING AND
SUPPLY CHAIN MANAGEMENT, 7E. This edition draws from the
authors' extensive first-hand experiences and relationships with
executives and practitioners worldwide to highlight critical developments
in the field. You examine recent advancements in supply chain fraud
management, artificial intelligence, analytics, procurement automation
and robotic process automation. New content also discusses supply chain
fraud management and mitigation, emerging technology in real-time
supply chain control towers, use of blockchain and the creation of
Centers of Excellence. The authors carefully select topics that
correspond to hiring requirements for supply chain positions today.
Position yourself to step into a role in procurement and supply
management as you master the strategies, processes and practice in this
edition. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Strategic and Pragmatic E-Business: Implications for Future
Business Practices - Mohammed Rezaul, Karim 2012-05-31
In emerging and global economies, e-commerce and e-business have
become increasingly necessary components of business strategy and
strong catalysts for economic development. Strategic and Pragmatic EBusiness: Implications for Future Business Practices disseminates
information on the new practices and techniques in e-business and
promotes a better understanding of contemporary issues and solutions to
existing and emerging challenges. Making prospective audiences aware
of concurrent business needs, models, trends, methods, and techniques,
this books targets: e-commerce vendors, business managers,
entrepreneurs, software industries, the digital media world, and online
merchants who wish to build strong consumer brands.
A / B Testing - Dan Siroker 2015-07-27
How Your Business Can Use the Science That Helped Win the White
House The average conversion rate—the rate at which visitors convert
into customers—across the web is only 2%. That means it's likely that
98% of visitors to your website won't end up converting into customers.
What's the solution? A/B testing. A/B testing is the simple idea of
showing several different versions of a web page to live traffic, and then
measuring the effect each version has on visitors. Using A/B testing,
companies can improve the effectiveness of their marketing and user
experience and, in doing so, can sometimes double or triple their
conversion rates. Testing has been fundamental in driving the success of
Google, Amazon, Netflix, and other top tech companies. Even Barack
Obama and Mitt Romney had dedicated teams A/B testing their campaign
websites during the 2012 Presidential race. In the past, marketing teams
were unable to unleash the power of A/B testing because it required
costly engineering and IT resources. Today, a new generation of
technology that enables marketers to run A/B tests without depending on
engineers is emerging and quickly becoming one of the most powerful
tools for making data-driven decisions. Authors Dan Siroker and Pete
Koomen are cofounders of Optimizely, the leading A/B testing platform
used by more than 5,000 organizations across the world. A/B Testing:
The Most Powerful Way to Turn Clicks Into Customers offers best
practices and lessons learned from more than 300,000 experiments run
by Optimizely customers. You'll learn: What to test How to choose the
testing solution that's right for your organization How to assemble an
A/B testing dream team How to create personalized experiences for
every visitor And much more Marketers and web professionals will
become obsolete if they don't embrace a data-driven approach to
decision making. This book shows you how, no matter your technical
expertise.
Strategies for Business Sustainability in a Collaborative Economy - Leon,
Ramona-Diana 2020-06-19
Against the backdrop of globalization, digitalization, and the new
entrance of Generation Z on the labor market, the economic environment
has started to become more dynamic, complex, and uncertain. New
management, marketing, and accounting tools and strategies are needed
to improve a company’s sustainability in the current collaborative
economy. Strategies for Business Sustainability in a Collaborative
Economy is a collection of innovative research that focuses on
organizational tools and practices that may foster a company’s success in
the new economic context, which is defined by the faster pace of
technological progress and the entrance of Generation Z on the labor
market. Thus, it analyzes how Generation Z transforms human resources
policies and practices and how they change the concept of sustainability

through their needs and expectations. Highlighting a wide range of
topics including resource management, knowledge-based firms, and
business models, this publication examines how business models evolve
given the success recorded by newer companies. This book is ideally
designed for entrepreneurs, executives, managers, economists,
academicians, researchers, and students.
B2B Marketing Strategy - Heidi Taylor 2017-12-03
B2B marketing is functioning in an increasingly fast-paced and complex
business landscape, with a wealth of new technologies, tools and
channels, and where customers are more in control of the buying process
than ever before. With the imperative to become 'digital', B2B marketers
have become consumed by the marketing activity itself - the tactics instead of the outcomes marketers want and need to achieve for
customers and businesses. B2B Marketing Strategy provides fresh
insight into the challenges marketers are facing in such an environment
and offers a new framework for developing B2B marketing strategy and
plans. Written by an internationally recognised and award winning senior
marketing strategist, B2B Marketing Strategy is a thought-provoking and
comprehensive exploration of the state of B2B marketing. Expertly
examined, this book will challenge the perspective of B2B marketers by
confronting and refuting the many fallacies that currently dominate the
industry. Filled with real-world case studies and practical, actionable
insights, B2B Marketing Strategy takes the reader through three phases
of thinking, doing and being different in order to make B2B marketing
memorable in the hearts and minds of customers, creating lasting
customer engagement.
Internet Marketing: Integrating Online and Offline Strategies Mary Lou Roberts 2012-03-28
INTERNET MARKETING, 3RD EDITION provides comprehensive
coverage of the rapidly changing field of Internet marketing that is
timely and relevant. It relies on extant marketing theory where
appropriate and introduces many conceptual frameworks to structure
student understanding of Internet marketing issues. Above all, it works
on the premise that the Internet--whether used as a medium of
communication or as a channel of distribution--is only one component of
the contemporary marketer's arsenal. The key issue facing marketers
today is how to best integrate this powerful new component, continuing
developments in Internet marketing into their strategies and media
plans. That ongoing challenge represents the essential theme of this text.
Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Stand-out Marketing - Simon Kelly 2020-12-03
"How do we get customers to choose us over our competitors?"In a
crowded market it's imperative to demonstrate that you understand what
your customers value and can communicate how you can solve their
problem better than the competition. Stand-out Marketing presents
original research which compares the content produced by organizations
in a range of sectors which demonstrates that customers are left
swimming in a "sea of sameness" by copycat marketing that makes
choice difficult. On the back of this unique and fascinating research,
Stand-out Marketing sets out a framework of five competencies for
business leaders, marketing and sales professionals to successfully
differentiate themselves from competitors. These include seeing the next
competitive move, staying in tune with your customers and becoming
indispensable to them, activating and evaluating initiatives, as well as
building an organizational culture which enables these competencies.
Featuring interviews with industry experts, tools and exercises
throughout, Stand-out Marketing is an essential resource to help
companies stand out, deliver genuine value, and achieve competitive
advantage.
Optimize - Lee Odden 2012-04-17
Attract, engage, and inspire your customers with an "Optimize and
Socialize" content marketing strategy Optimize is designed to give
readers a practical approach to integrating search and social media
optimization with content marketing to boost relevance, visibility, and
customer engagement. Companies, large and small, will benefit from the
practical planning and creative content marketing tactics in this book
that have been proven to increase online performance across marketing,
public relations, and customer service. Learn to incorporate essential
content optimization and social media engagement principles thereby
increasing their ability to acquire and engage relevant customers online.
Optimize provides insights from Lee Odden, one of the leading
authorities on Content and Online Marketing. This book explains how to:
Create a blueprint for integrated search, social media and content
marketing strategy Determine which creative tactics will provide the
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best results for your company Implement search and social optimization
holistically in the organization Measure the business value of optimized
and socialized content marketing Develop guidelines, processes and
training to scale online marketing success Optimize offers a tested
approach for a customer-centric and adaptive online marketing strategy
that incorporates the best of content, social media marketing, and search
engine optimization tactics.
Getting Paid to Blog and Vlog - Richard Barrington 2016-12-15
Young people’s voices make the most advantageous bloggers and

vloggers on the internet. But to make blogging into a career, readers
must learn everything about content creation and advertising and how to
optimize profits without isolating their audience. There are advantages
and disadvantages to each way of maintaining a blog and many roles and
skills that a professional blog or vlog team must have. Much more than a
wall of text, there are insightful profiles of blog stars like Tavi Gevinson
and Ken Pomeroy, as well as particularly nuanced topics central to the
operations of blogging.
Balancing the Demand Equation - Adam Needles 2011-09-01
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