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When people should go to the book stores, search launch by shop, shelf by shelf, it is essentially
problematic. This is why we present the books compilations in this website. It will totally ease you to
look guide strategic management concepts mcgraw hill education as you such as.
By searching the title, publisher, or authors of guide you essentially want, you can discover them
rapidly. In the house, workplace, or perhaps in your method can be every best place within net
connections. If you purpose to download and install the strategic management concepts mcgraw hill
education , it is unquestionably easy then, previously currently we extend the partner to purchase
and make bargains to download and install strategic management concepts mcgraw hill education so
simple!

Strategic Management - John A. Pearce 2013
Contemporary research in strategic
management, with an emphasis on conceptual
tools and skills created by scholars and
practitioners in the field are evident throughout
Strategic Management, 13e. This thirteenth
edition of Strategic Management has a refined
message and a new subtitle: Planning for
Domestic & Global Competition. This new
edition is specially designed to accommodate the
needs of strategy students worldwide in our fastchanging twenty-first century. The authors
complement the focus on strategic planning for
success within U.S. borders with unprecedented
attention on how U.S. firms can leverage their
domestic success by forming international
partnerships and can achieve international
success by becoming actively involved in global
trade. These are exciting times, and they are
reflected in this book. The new edition includes
NEW or revised chapter material, 30 NEW
cases, and dozens of NEW illustrations.
Principles of Management - Openstax
2022-03-25
Principles of Management is designed to meet
the scope and sequence requirements of the
introductory course on management. This is a
traditional approach to management using the
leading, planning, organizing, and controlling
approach. Management is a broad business
discipline, and the Principles of Management
course covers many management areas such as
human resource management and strategic
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management, as well as behavioral areas such as
motivation. No one individual can be an expert
in all areas of management, so an additional
benefit of this text is that specialists in a variety
of areas have authored individual chapters.
Contributing Authors David S. Bright, Wright
State University Anastasia H. Cortes, Virginia
Tech University Eva Hartmann, University of
Richmond K. Praveen Parboteeah, University of
Wisconsin-Whitewater Jon L. Pierce, University
of Minnesota-Duluth Monique Reece Amit Shah,
Frostburg State University Siri Terjesen,
American University Joseph Weiss, Bentley
University Margaret A. White, Oklahoma State
University Donald G. Gardner, University of
Colorado-Colorado Springs Jason Lambert,
Texas Woman's University Laura M. Leduc,
James Madison University Joy Leopold, Webster
University Jeffrey Muldoon, Emporia State
University James S. O'Rourke, University of
Notre Dame
Strategic Management for Nonprofit
Organizations- Sharon M. Oster 1995-05-11
Nonprofit organizations in the U.S. earn more
than $100 billion annually, and number over a
million different organizations. They face
increasing competition for donor's dollars and
many of the issues they confront are similar to
those confronted by for-profit organizations.
Strategic Management for Nonprofit
Organizations applies powerful concepts of
strategic management developed originally in
the for-profit sector to the management of
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nonprofits. It describes the preparation of a
strategic plan consistent with the resources
available; it analyzes the operational tasks in
executing the plan; and describes the ways in
which nonprofits need to change in order to
remain competitive. The book draws clear
distinctions between the different challenges
encountered by nonprofits operating in different
industries.
Strategic Management? - ROTHAERMEL
2023-04-11
Strategic Management- 2012
Crafting and Executing Strategy - Arthur A.
Thompson 2005
Presenting the most recent developments in
research and strategy, this text applies these
theories and illustrates their implementation in
business cases.
Contemporary Strategy Analysis Text Only
Robert M. Grant 2014-09-23
Robert M. Grant combines a highly accessible
writing style with a concentration on the
fundamentals of value creation and an emphasis
on practicality in this leading strategy text. In
this new edition, he includes an even greater
focus on strategy implementation that reflects
the needs of firms to reconcile scale economies
with entrepreneurial flexibility, innovation with
cost efficiency, and globalization with local
responsiveness. This edition also incorporates
some of the key strategic issues of today
including: post-financial crisis adjustment, the
continuing rise of China, India and Brazil, and
the increased emphasis on ethics and
sustainability. Coverage is also provided on
strategy in not-for-profit organizations.
Contemporary Strategy Analysis, 8th Edition, is
suitable for both MBA and advanced
undergraduate students. It has been adopted by
leading business schools all across the world.
The Handbook of Project-based
Management - J. Rodney Turner 2008-10-15
Discover How to Dramatically Improve the
Processes of Project-Based Management in Any
Organization! One of the most influential books
ever written on the development of project
management, The Handbook of Project-Based
Management has been completely revised for a
new generation of students and practitioners.
strategic-management-concepts-mcgraw-hill-education

The Third Edition now features a major change
in focus from delivering corporate objectives to
achieving strategic change, including embedding
corporate change after a project is completed.
Filled with over 150 illustrations, The Third
Edition of The Handbook of Project-Based
Management contains: A rigorous guide to
project management practice for the twenty-first
century Complete tools for managing project
performance and process New to this edition:
new focus on achieving strategic change; new
information on the project life cycle; new
applications to different industries; new material
on strategic design, stakeholders, and
organizational capability; shift in emphasis from
administrative procedures to governance Inside
this Cutting-Edge Guide to Twenty-First Century
Project Management • The Context of Projects: •
Projects for Delivering Beneficial Change •
Project Success and Strategy • The People
Involved • Managing Performance: • Scope •
Project Organization • Quality • Cost • Time •
Risk • Managing the Process: • Project Process •
Project Start-Up • Project Execution and Control
• Project Close-Out • Governance of ProjectBased Management: • Project Governance •
Program and Portfolio Management •
Developing Organizational Capability •
Governance of the Project-Based Organization •
International Projects
Essentials of Strategic Management - John E.
Gamble 2011
This title responds head-on to the growing
requests by business faculty for a concise,
theory-driven strategic management concepts
and cases text.
Strategic Management - Frank T. Rothaermel
2018-01-23
Essentials of Strategic Management - Charles W.
L. Hill 2011-04-19
Thorough yet concise, ESSENTIALS OF
STRATEGIC MANAGEMENT, Third Edition, is a
brief version of the authors' market-leading text
STRATEGIC MANAGEMENT: AN INTEGRATED
APPROACH. Following the same framework as
the larger book, ESSENTIALS helps students
identify and focus on core concepts in the field
in a more succinct, streamlined format. Based on
real-world practices and current thinking, the
text's presentation of strategic management
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features an increased emphasis on the business
model concept as a way of framing the issues of
competitive advantage. Cutting-edge research,
new strategic management theory, and a handson approach allow students to explore major
topics in management, including corporate
performance, governance, strategic leadership,
technology, and business ethics. In addition, a
high-quality case program examines small,
medium, and large companies--both domestic
and international--so that students gain
experience putting chapter concepts into realworld practice in a variety of scenarios.
Important Notice: Media content referenced
within the product description or the product
text may not be available in the ebook version.
Loose-Leaf for Strategic Management: Concepts
and Cases - Frank Rothaermel 2012-01-09
Binder Ready Loose-Leaf Text –
(9780077497712)– This full featured text is
provided as an option to the price sensitive
student. It is a full 4-color text that’s three whole
punched and made available at a discount to
students.
Strategic Management: Concepts - Frank
Rothaermel 2012-01-09
Combining quality and user-friendliness with
rigor and relevance, Frank T. Rothaermel
synthesizes theory, empirical research, and
practical applications in a breakthrough new
text designed to prepare students for the types
of challenges they will face as managers in the
globalized and turbulent business environment
of the 21st century. This new textbook, written
with a single, strong voice, weaves together
classic and cutting-edge theory with in-chapter
cases and strategy highlights, to teach students
how companies gain and sustain competitive
advantage. OneBook...OneVoice...OneVision
Strategic Management - Frank T. Rothaermel
2020
Revised edition of the work, Strategic
management: concepts.
Strategic Management - Richard Robinson
2014-03-06
Contemporary research in strategic
management, with an emphasis on conceptual
tools and skills created by scholars and
practitioners in the field are evident throughout
Strategic Management, 14e. The fourteenth
edition of Strategic Management continues to
strategic-management-concepts-mcgraw-hill-education

increase the emphasis on planning for domestic
and global competition in a global economy that
is integral to strategic decision in even the
smallest business or organisation on Main Street
- in any town worldwide every day. It is specially
designed to accommodate the needs of strategy
students worldwide in our fast-changing twentyfirst century.
Operations Engineering and Management:
Concepts, Analytics and Principles for
Improvement - Seyed Iravani 2020-10-16
Discover how to apply engineering thinking and
data analytics to business operations This
comprehensive textbook shows readers how to
develop their engineering thinking and analytics
to support making strategic and tactical
decisions in managing and control of operations
systems and supply chains. The book is created
in a modular fashion so that sections and
chapters can stand alone and be used within
operations courses across the spectrum.
Operations Engineering and Management:
Concepts, Analytics and Principles for
Improvement is based on the author’s successful
classes in both business and engineering. The
book presents concepts and principles of
operations management, with a strong emphasis
on analytics and a sharp focus on improving
operations. You will explore both the
engineering approach to operations (e.g.,
analytics and engineering thinking) and the
classic management approach. • Focuses on
teaching and developing strong problem-solving
analytics skills • Each section is designed to
stand alone and can be used in a wide variety of
courses • Written by an operations management
and engineering expert
Strategic Management - Jeffrey H. Dyer
2017-10-16
Strategic Management delivers an insightful and
concise introduction to strategic management
concepts utilizing a strong mix of real-world
contemporary examples. Written in a
conversational style, this product sparks ideas,
fuels creative thinking and discussion, while
engaging students with the concepts they are
studying.
Management 9e - Angelo Kinicki 2019-03-21
Essentials of Strategic Management: The Quest
for Competitive Advantage
- Jr. Thompson,
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Arthur 2012-01-20
Essentials of Strategic Management responds
head-on to the growing requests by business
faculty for a concisely-written strategic
management text that’s robust and theory-driven
and supported with a compelling collection of
cases. This text was written with four objectives
in mind: 1) Although relatively brief in length,
the text provides students with an up-to-date and
thorough understanding of essential strategic
management concepts and analytic tools; 2) It
simplifies the task of demonstrating student
learning through course embedded assessment;
3) The concepts are supported by contemporary,
well-written cases involving headline strategic
issues; and lastly, 4) The text serves as the
theoretical foundation of a teaching approach
incorporating a business strategy simulation.
Crafting and Executing Strategy? THOMPSON 2021-03-23
Loose-Leaf for Strategic Management:
Concepts - Frank Rothaermel 2012-01-09
Combining quality and user-friendliness with
rigor and relevance, Frank T. Rothaermel
synthesizes theory, empirical research, and
practical applications in a breakthrough new
text designed to prepare students for the types
of challenges they will face as managers in the
globalized and turbulent business environment
of the 21st century. This new textbook, written
with a single, strong voice, weaves together
classic and cutting-edge theory with in-chapter
cases and strategy highlights, to teach students
how companies gain and sustain competitive
advantage. OneBook...OneVoice...OneVision
Strategic Management- Frank T. Rothaermel
2016-05-01
Strategic Management of Technology and
Innovation - Robert A. Burgelman 2001
Burgelman, Maidique, and Wheelwright have
written the market leading text for a course in
technology and innovation. This text covers the
latest research by using a combination of text,
readings, and cases. Based on reviewer response
to a survey, the authors have updated many of
the cases and instructors found outdated or
lacking. As in the current edition, the book has a
strong case foundation at Harvard and Stanford.
Classic cases such as Claire McCloud have been
strategic-management-concepts-mcgraw-hill-education

kept, while newer cases such as Intel
Corporation in 1999 have been added. There is
also a strong set of readings from sources such
as Harvard Business Review, California
Management Review, and Sloan Management
Review.
Essentials of Strategic Management - John E.
Gamble 2020
"Essentials of Strategic Management 6 edition
by Gamble, Peteraf, and Thompson presents
concise, straight-to-the-point discussions, timely
examples, with a writing style thatcaptures
students' interest. It features 10 chapters with
12 tightly linkedcases. The content is solidly
mainstream and balanced, mirroring
bothinsights of academic thought and real-world
strategic management. For yearsstrategy
instructors have been shifting from purely textcases to a text-cases-simulationcourse structure.
Two widely used online competitive strategy
simulations, TheBusiness Strategy Game and
GLO-BUS, are optional companions.
Bothsimulations are closely linked to the
content. "-Loose-Leaf for Strategic Management: Concepts
- Frank Rothaermel 2014-01-10
This full featured text is provided as an option to
the price sensitive student. It is a full 4 color text
that’s three whole punched and made available
at a discount to students. The loose-leaf is also
available in a package with Connect Plus.
Strategic Management and Business Policy
Thomas L. Wheelen 1998-01
This text provides the Strategic Management
and Business Policy student with a presentation
of traditional and new strategic management
topics. These topics include: corporate
governance, hypercompetition, competitive
strategy, outsourcing, mass customization,
technology, international issues, environmental
trends and ethics.
Strategy and Policy - Arthur A. Thompson 1978
Strategic Management - Frank T. Rothaermel
2012-02
Combining quality and user-friendliness with
rigor and relevance, Frank T. Rothaermel
synthesizes theory, empirical research, and
practical applications in a breakthrough new
text designed to prepare students for the types
of challenges they will face as managers in the
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globalized and turbulent businessenvironment of
the 21st century. This new textbook, written
with a single, strong voice, weaves together
classic and cutting-edge theory with in-chapter
cases and strategy highlights, to teach students
how companies gain and sustain competitive
advantage. OneBook...OneVoice...OneVision
Strategic Management - Gregory G. Dess
2009-02
Crafting and Executing Strategy
- Arthur A.
Thompson 2022
"By offering the most engaging, clearly
articulated, and conceptually sound text on
strategic management, Crafting and Executing
Strategy has been able to maintain its position
as the leading textbook in strategic management
for over 30 years. With this latest edition, we
build on this strong foundation, maintaining the
attributes of the book that have long made it the
most teachable text on the market, while
updating the content, sharpening its
presentation, and providing enlightening new
illustrations and examples. The distinguishing
mark of the 23rd edition is its enriched and
enlivened presentation of the material in each of
the 12 chapters, providing an as up-to-date and
engrossing discussion of the core concepts and
analytical tools as you will find anywhere. As
with each of our new editions, there is an
accompanying lineup of exciting new cases that
bring the content to life and are sure to provoke
interesting classroom discussions, deepening
students' understanding of the material in the
process. While this 23rd edition retains the 12chapter structure of the prior edition, every
chapter-indeed every paragraph and every linehas been reexamined, refined, and refreshed.
New content has been added to keep the
material in line with the latest developments in
the theory and practice of strategic
management. In other areas, coverage has been
trimmed to keep the book at a more manageable
size. Scores of new examples have been added,
along with 16 new Illustration Capsules, to
enrich understanding of the content and to
provide students with a ringside view of strategy
in action. The result is a text that cuts straight to
the chase in terms of what students really need
to know and gives instructors a leg up on
teaching that material effectively"-strategic-management-concepts-mcgraw-hill-education

Strategic Management - Gregory G. Dess 2016
Supply Chain Management Demystified John M. McKeller 2014-03-08
Your SOURCE for supply chain management
fundamentals Optimize your understanding of
the essential supply chain management
practices used by the best firms to gain
competitive advantage. Written in an easy-tofollow style, Supply Chain Management
DeMYSTiFieD is filled with best practices and
proven techniques for success. This practical
guide covers supply chain collaboration,
planning, strategic sourcing, manufacturing,
production, logistics, risk management, and
performance metrics. Corporate social
responsibility is also addressed. Detailed
examples and concise explanations make it easy
to understand the material, and end-of-chapter
quizzes and a final exam help reinforce key
concepts. It's a no-brainer! You'll learn about:
Creating a customer-focused strategy Buyersupplier negotiations New product development
Just in time (JIT), Lean manufacturing, and Six
Sigma Transportation Global supply chains
Simple enough for a beginner, but challenging
enough for an advanced student, Supply Chain
Management DeMYSTiFieD helps you master
this essential business and quality management
topic.
Global Program Management - Paula Wagner
2010-01-05
An in-depth guide to global program
management This practical resource offers
proven strategies for directing the design,
development, delivery, and monitoring of major,
long-term business or agency programs in global
markets. Global Program Management reflects
the movement of the field to a broader, more
global, and enterprise-wide perspective.
Covering the new Project Management Institute
(PMI) Standard for Program Management, the
book explains the ways in which program
management differs from project management
and reveals how to master strong leadership,
organization, communication, technical,
managerial, and agility skills along with a
comprehensive understanding of foreign
markets and cultures. Discover how to: Review
organizational and global settings for program
management Adhere to the new PMI Standard
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for Program Management Develop strategies,
programs, and candidate projects into a
strategic portfolio Align strategies and programs
to ensure success, profitability, and program
benefits Assess, monitor, and mitigate risk on a
program scale Hone global program
management leadership competencies Find and
secure partners to provide program support
Apply program management concepts to federal
sector reforms
Strategic Management and Competitive
Advantage: Concept and Cases, eBook,
Global Edition - William Hesterly 2015-02-27
For courses in strategy and strategic
management. Core strategic management
concepts without the excess. Just the essentials,
Strategic Management and Competitive
Advantage strips out excess by only presenting
material that answers the question: does this
concept help students analyze real business
situations? This carefully crafted approach
provides students with all the tools necessary for
strategic analysis. MyManagementLab for
Strategic Management is a total learning
package. MyManagementLab is an online
homework, tutorial, and assessment program
that truly engages students in learning. It helps
students better prepare for class, quizzes, and
exams—resulting in better performance in the
course—and provides educators a dynamic set of
tools for gauging individual and class progress.
Please note that the product you are purchasing
does not include MyManagementLabLab.
MyManagementLabLab Join over 11 million
students benefiting from Pearson MyLabs. This
title can be supported by
MyManagementLabLab, an online homework
and tutorial system designed to test and build
your understanding. Would you like to use the
power of MyManagementLabLab to accelerate
your learning? You need both an access card and
a course ID to access MyManagementLabLab.
These are the steps you need to take: 1. Make
sure that your lecturer is already using the
system Ask your lecturer before purchasing a
MyLab product as you will need a course ID
from them before you can gain access to the
system. 2. Check whether an access card has
been included with the book at a reduced cost If
it has, it will be on the inside back cover of the
book. 3. If you have a course ID but no access
strategic-management-concepts-mcgraw-hill-education

code, you can benefit from
MyManagementLabLab at a reduced price by
purchasing a pack containing a copy of the book
and an access code for MyManagementLabLab
(ISBN:9781292060378) 4. If your lecturer is
using the MyLab and you would like to purchase
the product... Go to
www.mymanagementlab.com to buy access to
this interactive study programme. For educator
access, contact your Pearson representative. To
find out who your Pearson representative is, visit
www.pearsoned.co.uk/replocator
Project Management - DK 2022-01-04
The practical e-guide that gives you the skills to
succeed as a project manager. Discover how to
improve your project management skills by
defining a project brief, identifying stakeholders,
and building a strong team. You'll also learn
useful tips for initiating projects, setting
deadlines, and managing your budgets. Essential
Managers gives you a practical "how-to"
approach with step-by-step instructions, tips,
checklists, and "ask yourself" features showing
you how to focus your energy, manage change,
and make an impact. DK's Essential Managers
series contains the knowledge you need to be a
more effective manager and hone your
management style. Whether you're new to
project management or simply looking to
sharpen your existing skills, this is the e-guide
for you.
Strategic Performance Management - Marek
Jabłoński 2017
The management of modern companies requires
full focus on planning activities and reaching
expected goals, and in particular on monitoring
achievements at the levels of strategy, the
business model and management style. Company
efficiency and effectiveness, as the key
determinants of success, need systemic solutions
that will help the company succeed and survive
in a specific timeframe. Strategic Performance
Management is becoming increasingly popular
as a result. It not only monitors specific groups
of indicators which is important, but also details
a strategic approach to performance evaluation,
which forces managers to consider all actions
from the point of view of strategy
implementation. Company strategy supported by
business model attributes should be conducive
to the growth of company value, not only in the
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context of the expectations of shareholders, but
also other stakeholder groups. A strategic
approach to the management of company high
performance integrates company strategy, the
business model and management style into a
coherent system that is monitored in the context
of the impact of this approach on the success of
companies in challenging and uncertain business
conditions. Taking the above conditions into
account, a scientific monograph has been
prepared, combining the experience of many
scientific centers from many countries in the
world, dealing with the subject of Strategic
Performance Management: New Concepts and
Contemporary Trends. The selection of this
subject is no coincidence, as nowadays both
management theoreticians and practitioners are
looking for such systemic solutions in the area of
company performance which ensure its survival
and expected growth and development in
particular. The monograph contains the
following chapters, which aim to show the
interdisciplinary character and importance of
the issue of strategic performance management,
compared to new management concepts and
many individual approaches to this management
problem. The monograph contains 27 chapters
which deal with the issue of strategic
performance management in various aspects,
which proves the interdisciplinary nature of this
management concept. The achievement of this
monograph is that it shows how widely the issue
of strategic performance management can be
examined and in what areas it may be relevant.
The editor and authors hope that the theoretical
and practical aspects presented will be of
interest to the readers and will be an inspiration
for the development of this subject not only at
the scientific level, but also for practical
implementation at the company level. The book
should help academics develop the issue of
strategic performance management; in regards
to business consultants, it can be used as a
source of inspiration for practical
implementations and it shows managers good
practices in this area.
Strategic Management - Frank T. Rothärmel
2013
Combining quality and user-friendliness with
rigor and relevance, Frank T. Rothaermel
synthesizes theory, empirical research, and
strategic-management-concepts-mcgraw-hill-education

practical applications in a breakthrough new
text designed to prepare students for the types
of challenges they will face as managers in the
globalized and turbulent businessenvironment of
the 21st century. This new textbook, written
with a single, strong voice, weaves together
classic and cutting-edge theory with in-chapter
cases and strategy highlights, to teach students
how companies gain and sustain competitive
advantage. OneBook...OneVoice...OneVision
Strategic Management of Technological
Innovation - Melissa A. Schilling 2010
This edition offers: 1. Five new chapter opening
cases: Blue-Ray vs. HD-DVD: a standards battle
in high definition video; From PDA's to
smartphones: the evolution of an industry; Bug
Labs and the Long Tail; Organizing for
innovation at Google; and Skull Candy:
developing extreme headphones. 2. More
balance between industrial products versus
consumer products. More industrial product
examples (such as electronic components,
medical components, aerospace, and business
software) and service examples (such as search
and advertising services, news services, hotels,
outsourced industrial design) have been
included throughout the book. 3. More extensive
coverage of collaborative networks in Chapters 2
and 8, including graphs of the global technology
collaboration network; richer explanations and
examples for the network externality graphs in
Chapter 4; and more in-depth coverage of
modularity in both products and organizational
forms in Chapter 10. Chapter 11 has also been
expanded to include Failure Modes and Effects
Analysis (FMEA) to ensure that students are
familiar with the most widely used new product
development tools. (Back of Book)
Cost Management - Edward Blocher 2010
Covers the strategic management topics in cost
accounting. This title helps students to
understand about the management and the role
of cost accounting in helping an organization
succeed. It addresses issues such as: How does a
firm compete? and What type of cost
management information is needed for a firm to
succeed?
Strategic Management - Forest R. David
2014-07-16
For undergraduate and graduate courses in
strategy. In today's economy, gaining and
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sustaining a competitive advantage is harder
than ever. Strategic Management captures the
complexity of the current business environment
and delivers the latest skills and concepts with
unrivaled clarity, helping students develop their
own cutting-edge strategy through skilldeveloping exercises. The Fifteenth Edition has
been thoroughly updated and revised with
current research and concepts. This edition
includes 29 new cases and end-of- chapter
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material, including added exercises and review
questions. MyManagementLab for Strategic
Management is a total learning package.
MyManagementLab is an online homework,
tutorial, and assessment program that truly
engages students in learning. It helps students
better prepare for class, quizzes, and examsresulting in better performance in the courseand provides educators a dynamic set of tools for
gauging individual and class progress.
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